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Brand Architecture

Whal means for the variants the core of Mateus Family

Essence
Taste Matters

Family traits Innovative Bold Irreverant

CQuality

Beneahit Dehciously cralled enjoyment — Besl Tasle

béddolt

Perceptions of experiise can be built at all levels of the brand

= They should always be rosé

+ They should all share the Mateus family traits, albeil to varying degrees
= They should all provide the above benefit in some way

= They then bring their own character traits to the family

MATEUS ROSE.

Te ensure moments of "share” and “pleasure™ TASTE MATTERS.
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TYPOLOGIES OF BRANDS PERCEIVED BY THE CONSUMER
Adjusting 70% of the Image information (1)

The market perceives five main brand typologies based on the image

it has of them.

MATEUS is completely alone on its own typology, associated to
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